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MUSIC SP — TOPIC 1
Organisations that make up the music industry

INTRODUCTION
This unit will allow you to gain a good understanding of the scope of the music industry with a view to getting work in and using the organisations that
| exist. You will investigate music organisations to find out about the work they do and how they relate to and rely on one another.

KEY FACTS TO MEMORISE
1. You must memorise all of the Organisations and the roles within them.
2. You must be able to identify the main responsibilities for each organisation.
3. How organisations interrelate and why these relationships are important.

Managers Agents / Promoters Principal Organisational Structures
represent artists organise performances Of The Music Industry

Artists
fi & d ‘—l PRS / ASCAP
perform & recor collects & distributes
performance
& broadcast fees I

Composers
sign contracts with

Producers
P arehiredto

Publishers produce recordings
grant licenses l

Eeioaﬁi;:t?g Song pluggers Broadcasters
prodgce recordings promote recordings to broadcast recordings
MCPS ] [ .

collects & distributes Print media |

mechanical royalties magazines, press | ®  The Public
wiatches,
L 4 Distrib listens
Manufacturers + Istributors Retail | & buys
duplicate the recordings wholesale shops

recordings (CDs etc)
Online retail |

web sites / mail order |

Accounts
count the money

Lawyers
negotlate contracts

Musicians MU
are hired by artists looks after their interests




EXAM TIPS

Familiarise yourselves with all the job roles and their associated
responsibilities found in the Music industry.

These will always feature in the exam and are a fundamental
part of the unit. You should be familiar with every job role along
with the relevant responsibilities, including the role of mastering
engineer.

Watch out for questions requiring you to identify an organisation
and be sure not to offer a job role as a response.

This skill links across all component areas of the course.
http://www.bbc.co.uk/1xtra/events/get aheadaz.shtml
https://study.com/academy/lesson/what-is-the-music-industry-definition-
facts.html

EXAM QUESTIONS

1 Which one of the following is not a service offered by the
Musicians’ Union to its members?

A Career advice

B Instrument insurance

C Instrumental tuition

D Legal assistance

Identify one type of venue suitable for hosting a weekly singer-
songwriter night.

STRETCH

Try some of the exam questions out...
* Find one example of an artist representation company
(management, public relations, agents, stylists.)
* Find one example of a hire company and what you can
hire from them:
Find one example of a transport company that a touring
band could use to move equipment and materials:

*




MUSIC SP — TOPIC 2
Job Roles and Descriptions

INTRODUCTION

This unit will allow you to gain a good understanding of the scope of the music industry with a view to getting work in and using the organisations that exist. You will investigate music
organisations to find out about the work they do and how they relate to and rely on one another. You will also be given the opportunity to find out about the people who work in these
organisations, from performers to people who work in technical, production and administrative roles.

KEY FACTS TO MEMORISE

B.EEITW.

Live Sound Technician

S m
. v
i{,‘qrﬂ"ics eguipment

Installs prior to and
de=-rigs after a gig/event

r‘:i Union support for those in
production and technical roles

- Operates sound
desk during gigs
¥ Does sound checks

# Tronsports equipment for
artists while on Tour

* Provides sleeping coaches
3 Frovides staging
(festivals)

Collects and distributes royalties
(fees) for a PERFORMER anytime a
recording they have performed on
is performed or played in public

{;} Hired to record instrument B
parts for an artist

Studio Personel
LY

{} Sound engineer, technician
instrument support

Record Producer

Hire Company

{} Qverall control of Booking Agent
recording process
[C_} Creative ideas/”

conirol for recording

¥ Hires out sound and lighting
equipment as well as studio
and rehearsal space

-
- .
\ |
-4 -

v Promoters

B\ gy

* Pitch bands to promoters
+to +ry and get them gigs
M Takes care of financial
and logistical
requirements of a Tour

Artist/Band

»

B Perform music
in shows/ gigs
B Record songs

~_

/’_,,... Artist’'s Manager

Mastering engineer

«

{_} Creates final
professional sounding mix

{:J Ensures product is in

correct format (MP3)

* Usually independently employed by venues
to organise and promote music events
# Match bands to suitable venues

Chooses events at venue

Check health and safety up to date

B Takes care of business side ., W Owversee running of all areas of venue
" L 4 o —— B Ligise with record labels e - -« —— .
B Lifestyle coach, organise and promote gigs » _'"‘"--—..____:'_‘ . -

*- Sign contracts with artist& bands
‘-Owns music recordings

Publishing

B scouting for new talent
to sign to record label

—

Public Relations (PR) /

Song pluggers

B

Broadcasters

Q

~ ¢ Sign contracts with composers
Own and licence the use of a
composition, as a separate property to
a recording of the same piece of music.

*.Pr'orno‘re the recording of
new artists to the media
*Sﬂneral'c maimum publicity

Select music for TV, Radio
Interview artists and bands
Present music shows discussing trends
M.C.P.S. NS
‘--‘k"‘--—._.___... P

Collects and distributes the mechanical (for the physical
copy such as CD's) royalties (fees) for a COMPOSER
Mme their music is reproduced, sold, downloaded. .. etc.

Print Media

Interviews in magazines
Press releases
ournalists / blogger

—

Distribution Companies

Commissioned to write
i songs Tor famous artists
o Write music for TV, film
Sign publishing contracts

- I mcmm {ﬁﬂu.l‘ |

W
Union support for musicians, composers,

Shops

Sign contract with record label
+to give them permission to sell
their product (recording)

Duplicate the recordings 4
Make CD's Self Publish

(Online distribution)

Collects and distributes royalties (fees) fora
COMPOSER arytime their music is performed or

i1 instrumental teachers

g e .

played or performed in_public (live gig. radio,
played I Shop... €t

Mmusicindustry




KEY FACTS TO MEMORISE

How and why workers are employed in the industry

Employment patterns:

FulHime/part-time/freelance contracts (short, long-ferm) when
employing performance production and front of house staff
permanent and casual staff for specific projects or performances self-
employed, enfrepreneurial volunfeers.

EXAM TIPS:

Familiarise themselves with all the job roles and their associated
responsibilifies found in the Specification. These will always feature in
the examination papers and are a fundamental part of the unit.
Learners should be familiar with every job role in the Specification
along with the relevant responsibilities, including the role of mastering
engineer;

Be sure to read each question as carefully as possible to avoid
misinterpretations that can lead fo irelevant or uncreditworthy
responses. All words in the question are likely to be relevant;

Take care over handwriting. Examiners cannot mark anything that they
cannot read. You should attempt to write as clearly as possible and
should always write in black ink;

STRETCH

You should also look at:
+« Importance of individual roles and responsibilities
How individual roles and responsibilities interrelate
How the industry relies on entrepreneurs, the self-employed and small

EXAM QUESTIONS

1. Identify the job role that produces a finished mix fo comply with all
fechnical requirements.

Assistant engineer

Mastering engineer

Studio manager

Venue manager

onm>

Identify one responsibility of a distributor.

Moving products from warehouse fo retail outlets
Selecting music for broadcast

Selling products in shops and stores

Writing copy for publication

o0 ™ >

Identify one responsibility of a live sound technician.
A. Booking recording sessions

B. Front of house mixing

C. Organising event security

D. Producing a finished CD

Name the job role that:
hires musicians
leads rehearsals
conducts the band.

enterprises




INTRODUCTION

This unit will allow you fo gain a good understanding of the scope of the music industry with a view to getting work in and using the organisations that exist. You
will investigate music organisations to find out about the work they do and how they relate to and rely on one another
KEY FACTS TO MEMORISE

MUSIC SP — TOPIC 3
Venues and Health and Safety

Large Venues
A large venue can encompass a wide variety of different
types of venues. For music events this can mean arenas,
stadiums, large outdoor festivals and large west end

theatres. There are many advantages and disadvantages
associated with this type of venue.

Small and Medium Venue

When you are starting out a musician you will be playing
at venues of this size. These can be venues such as pubs
and bars, school stages, small theatres or community
centres. There are many advantages and disadvantages

associated with this type of venue.

*

*

Advantages could be:

They have excellent sound and
technical facilities

You would have a much larger amount
of publicity and promotion available
You can
charge
higher
fee's for
tickets.
More
seats available for purchase

Disadvantages could be:

*

*

There are large costs in hiring a venue
of that size

You would have to have a certain level
of fame in order to attract the amount
of people needed to make a profit
Less intimate interaction with the
audience which may conflict with style
of music e.g. acoustic guitar gig played
in anarena.

Maore people needed to facilitate event
so money will be divided amongst
larger group.

Advantages could be:

* [ntimate atmosphere as you are
closer to the audience so you can
convey expression and personality
more easily

* More accessible to local bands,
especially if the need to transport
equipment

* (Caters more to the community as

the locals know the venues and will
go to certain venues because of the

style of the live music
* (Can be cheaper to hire venue or
can be free e.g. open mic nights.

*

Disadvantages could be:

Poor sound quality and technical
facility

Limited audience due to venue size
Less opportunity to publicise and
promote event

Less opportunity to make significant
amounts of
money.

Health, Safety and Security at Venues - When managing or hiring a venue there are certain health and safety aspects you need to be aware of. You need to think about:

o Heating, lighting and ventilation
Electrical equipment safe

First Aid qualified staff

o o o0

Hygienic toilets and clean drinking water

Emergency exits in case of fire and an
effective fire safety evacuation policy

o Obstacles appropriately o)
highlighted/indicated (e.g. stairs)

o Disability access and mobility of venue O

o Secure ramps/stage scaffolding o)

o Flow of people in and out of venue

o Adequate parking and parking o
arrangements

The venue adheres to the maximum
number of people it can have in the venue
All security staff are SIA approved

All members of staff undergo training and
have identification

No smoking policy




EXAM TIPS:

Keep their answers as specific as possible and avoid general
comments such as ‘so everyone is safe’ or ‘to check everything is ok’;

Watch out for questions requiring the learner to give a type of venue
and be sure to avoid naming specific venues as these are never
creditable

EXAM QUESTIONS

Ray's Concerf Promotion Ray is a freelance promoter. He has worked
on a number of musical events, concerts and festivals and is usually
hired by the venue. Ray has just been asked to promote a concert of
new music featuring the work of Tiggy, a local composer and
performer.

1. Give two factors Ray needs fo consider when matching an act

STRETCH

Learners should consider the advantages and disadvantages of each
type of venue, and

What makes them suitable or unsuitable for different types of live music
event. Considerafion should be given to location and what consiraints
might exist in terms of access, noise, disruption, power and security.

to a venue.

2. Tiggy is considering doing her own additional promotion for the
concert. Explain one advantage and one disadvantage of
Tiggy doing her own additional promaotion.

3. Freelance atists such as Tiggy typically earn money from several

different sources. Discuss the implications of freelance
employment compared to a full-time job at an established
company.

Q1 .Idenfify one aspect of location that must be considered when
choosing a venue for a live performance event.

Q2. Mel runs a local entertainment agency. She has been asked to
organise and book the musical enferfainment for charity gala ball at
the local town hall. Mel visits the town hall fo assess the staging
requirements for the event

Give two health and safety constraints that Mel will need to consider
when planning the staging.




MUSIC SP — TOPIC 4

Exemplar answer for 8-mark questions
$cearios Jeremy plays guitar in his rock band, Chaotic Black. The band have been together for just over a year and mostly play pub gigs. The band are planning to go on a
bigger tour around the country to raise awareness of their music. They have lots of equipment but no transport, usually relying on their roadie making several trips in his small
car to get the equipment to local gigs.

Question 20
Jeremy decides the band need help to take their career to the next level. He has contacted an agency who can offer him:

e A Manager
e  AnAgent
e A Stylist
The band can only afford one of these three options.

Evaluate each option for Chaotic Block.

Responses may include the following:

Manager:

Manages finances/financial advice to make the
most of opportunities

Could arrange better/more prestigious tours or
gigs than the band might otherwise organise
Could negotiate higher fees on behalf of the banc
Can sort out day-to-day matters leaving the ban
more free to concentrate on the music

Advice and guidance, e.q. legal advice

Has useful contacts that could further the band’s
career

Can liaise with record companies so may improwe
chances of being signed

Can negotiate contracts on behalf of the band
allowing them to get the best deal available

will take a % fee, usually 10-25% of everything
the band earns

May be working with one or two other artists so
may not be able to give full attention to the banc
..but may represent just the band so could get f
attention of manager

Works closely with the band day-to-day

Travels with the band on tours

Agent:

Usually represents a large number of artists so
band would be one of many clients

Has useful contacts that could further the band’s
career

Can negotiate contracts on behalf of the band
allowing them to get the best deal available
Sends out and administers contracts

Could arrange better/more prestigious tours or
gigs than the band might otherwise organise

Will take a % fee, 10-20% of the band's total fee
for the performance

Will bock tours/gigs/appearances for the band so
they don’t have to worry about sourcing
performance opportunities

Has useful contacts for bockings tours and gigs
Works from an office rather than with the band
Does not travel with the band when on tour
Specialises in securing performance opportunities
that can aid in career development

Stylist:

Selects clothes and accessories for the band
members to enable them to give off a desired

image

Supervises the appearance of the band for
performances, TV and videos, press photographs,
etc. to ensure consistency of look

Uses expertise to craft a particular image for the
band

Also responsible for hair and make-up as part of
the overall look

Takes care of costumes to be sure they are ready
when needed

Cleans and fixes costumes as required

Advises as to how appearance can affect image
and thus might be interpreted by the media...

_.in the hope of receiving more media interest._.
..and thus boosting the band’s career

Can help the band look professional .

..and thus impress audiences...

..and any people of influence who may see them...
Improved professional appearance may allow them
to charge more money for performances

Knows where to borrow clothes rather than buy,
saving money

Paid a fixed fee for services

Makes the band look good




Question 20

Jeremy decides the band need help to take their career to the next level. He has contacted an agency who can offer him:;
e A Manager
e An Agent
e A Stylist

The band can only afford one of these three options.

Evaluate each option for Chaotic Block.

“A Manager can take care of the finances for the band and make the most of new
opportunities that may arise. They would also be able to make sure that the band can play in
bigger venues and making the tour better. A good manager will have their own contacts they
will be able to liaise with, including record companies which could lead to the band being
signhed. The manager will negotiate all contracts ensuring that they get the best deal possible.
There is a negative impact on this where the manager will take 10-25% of everything that
the band earns which means that the band will not get as much money themselves. The
manager could also have several other bands so they will not be able to dedicate as much
time as they need.

Agents usually represent many bands/artists, so they would not be able to give as much time
as the manager. They will also have useful contacts that could help the band to progress. The
role of an agent is very similar to the manager as they book tours/ venues and appearances
for the band and they take a 10-20% fee from each performance. The main difference is that
an agent will not travel with the band on tour so may not be able to immediately help with
any issues that may arise as they work from their office which could be many miles away.

A stylist will create an image for the band and selects clothes and accessories. They will also
supervise any appearances that the band make, not only performances, but Tv and press
photographs. They are responsible for cleaning and fixing the clothing/costumes. The stylist
can help the band to look professional which will impress audiences and potential record
companies and they will be paid a fixed fee for their services. They may not, however, be
able to put the band in touch with record companies or book venues.

The band should consider taking on the manager as they will be able to take their career to
the next level more easily than the stylist, and they will get to know the band better than the
agents because they will be traveling with them, so will learner to know the needs of the
group.”




MUSIC SP — TOPIC 5
Unit 2 Creating a Music Product
INTRODUCTION

This unit will enable you to manage the planning, delivery and promotion of a live concert, CD, or other music product. The success of your music product will
rely heavily on the planning and development process. It is important that different types of audience are understood and successful promotion is able to
effectively engage these audiences. Your research should infroduce you to elements of industry practice.

KEY FACTS TO CONSIDER IN YOUR PLANNING

Creating a CD or online product Planning for a live concert/event
During the initial stages of the planning process they will need to consider the following
During the initial stages of the planning process you will need to consider the factors factors
that affect the nature of the CD or online product as well as technical and logistical e target audience
requirements and constraints. e artistic intention

e type of venue

® purpose (themed night, “battle of the bands’, recital, festival, school concert)
e selection of repertoire.

Technical and logistical requirements and constraints:

* Target audience
«  Artistic intention
« Type of product (CD recordings of live or sequenced music, music video, music-

based radio show, downloadable recordings, podcast, website with audio) e venue (size, type of venue, location, equipment and resources available, health and
*  Selection of material. safety)
« Technical and logistical requirements and constraints: o qvailability and allocation of technical support
» Choice and availability of studio/equipment, booking studio time/facilities * e time constraints (set up, rehearsals, length of performance)
« Availability of performers and other personnel + e qavailability of performers and other personnel
+  Time constraints (recording, mixing) * e awareness of copyright issues.

+  Awareness of copyright issues.
An individual loghook/blog that may contain:

Rough outline ideas, either in the form of written notes or diagrams

Notes/minutes from discussions and meetings showing your contribution, that may include shared documents, saved group chat, or annotated group minutes

Your activities and your group's activities

Schedules/timetables (planning and recording)

Lists of required equipment and resources

Drafts of compositions or arrangements, annotated sheet music, DAW files

Equipment lists/diagrams and floor plans

Room and resource booking sheets

Teacher/tutor observation that supports your contribution to planning and carrying out of the project. (these should support your evidence and not be instead of it)
Video footage of meetings where appropriate, recording sessions, and rehearsals

A link to your final product or a copy of the audio/Video file(s) should be provided as appropriate to product

R N R




MUSIC SP — TOPIC 6

Promote a music product

Promotion is a part of the marketing mix. Music is promoted using a variety of techniques Promotional pack
You must develop material to be included in a promotional pack for your chosen music product:

e CD-e.g.digipack/CD case, magazine advert, press release, radio advert, website

e concert —e.g. press release, magazine advert, posters, radio advert, merchandise

e online product - e.g. website, web adverts/banners, magazine advert, radio advert, press release.
You must individually produce at least one element of the promotional pack.

Analysis of a Promotional product

Promoting a CD
Front Cover
v Is the name of the artist clearly visible?
v Is the name written with a unique logo design?
v Is the name of the artist in the top third of the cover?
v s the title of the release distinguishable from the artist's name?
v s the genre of music hinted at by the cover art?
Back Cover
v What specific type of information is included on the back cover?
( Label name, catalogue number, barcode, song fitles/ times, contact info, (website URL, email address and same for any social networking sites), production credits,
Producer's name, more?)
v' Are the graphic images and text and colours used clear and readable?

Logo for the band| Fy itle of T P
b p | The bold il of the dand = The vrting 15 quie basic, wih all the letters n capitals and only, Our OSter
| T SHowe fxal fioy wart TEENEID ’ " the title of the songs and no description.
would assiociate | g | to make airportance on logo which i | # songs plion. i The ek it
with thermand ——— the actual band's name th SEEN ON many o I
A ~ e : e used on text could
would expect to | what the aibum s called their products B l“l g The background is white, " represent the
see onmost of | | beheve they do this SRV { piain and simple) which is | 2 ;
their products becauze not everyone wil The beach good because i e incredble special
ERia | kne a1 their new abum setting makes 5 effects included in the
Know what theil new abum encol s both the text
The clear | name is but they ol know the CD seems : colirage! 1
background | what the bang name i more relaxing : and the image to stand out
;rm: the main g and calm, pst N more. Also it doesn't
ocus be onthe TP RS L like the blue & N 1 i\
5 istract th f
5 boys and the The contrast between the | while clolhes \ :\: :;l'l eaugmce rom ] -
oy ttie and the backgroud | theme g World Tour Live TIIII
makes the letter and the g > Malaysia 2009
- fort stand out mare ’ The bar code is A 2 \tober 30/ W0
They are &l smiling] 3 lBnother convention s
with connotes Ble & Whie seem 1o ba Thisis the . of avideo game
happiness and joy| the clothes/colour theme s:debavr::wh / cover which shaws The image of Beyonce
r SV / < B
o the audience for the CD cover because TRt you that the CD is shows her wearing a "
al the boys are weaning e — || S ; e up for sales and “vike’ costume which wil v Siight colision vith
diferent shades of thase v - e You €an go buy it e
by m; album when / ( £ encourage fans who the advertisement
 DUEH \ \
They al have their hands around each other and are / Blue connotes calm and Ihe; f::;: o Copynighting is a common f" A8 This is a corwention that you would see on share an interestin \\ along the bottom of
huddled together which seems to be trying 1o show the tranquility = convention of aalbum |/ | any CD caver because it telks you what bikes, . the poster because
auxdience how close they are and howthey can be happy White c:*nnote;ga:-dr\ess cover recard label the artistis signed onto. the advert matches
8 rave 3 good ime with each other. and positivity the same colour a5

the background, red.



MUSIC SP — TOPIC 7

INTRODUCTION

take place so that you are able to plan your preparation time.

Review

To review their own practice, learners should:
e identify their strengths and areas for development, e.g. using and
responding to feacher feedback, using and responding to
feedback from peers and reviewing their own work on video.

Personal management skills

To effectively operate as a musician, you will be required to
demonstrate professional and personal management skills such as:
e independent practice

e aitendance

e fime management (adhering to rehearsal schedules)

e readiness to work (including bringing correct equipment, if
necessary)

e willingness to try things out

e concenfration and focus within the tasks

e rehearsal discipline

e showing sensitivity towards others.

FURTHER LINKS

htto://fwww.bbc.co.uk/1xtra/events/get aheadaz.shiml

Tips For Developing Performance And Rehearsal Skills

Over the course of this unit, you will explore skills and make decisions as you prepare
for performance. Planning and practising are both vital parts of a successful performance; you should be aware of when your performances are due to

TIPS TO DEVELOP YOUR PERFORMANCE AND REHEARSAL SKILLS

1. PRACTICE EVERY DAY - Help your long-term memory—Improve your learning
curve

2. HAVE SPECIFIC GOALS - Create specific, attainable goals before you practice

3. BEGIN WITH THE BASICS - Go over technigue first—Always have a warm-up plan

4. FOCUS ON THE TOUGH STUFF - Spend your time on what you cannot play—Turn
fear into confidence

5. WRITE IT DOWN - Get the most from your practice log—See your goals and

accomplishments

WHAT IS A SMART TARGET?

S- ¢ Highlight key areas of focus
. ¢ Outline what exactly needs to be done
Specific + What needs to be done
¢ Why does it need to be done?
¢ How are you going to do it
M - ¢ Say how the success will be documented
Measureable ¢  What will the visible results be?

¢ How will you know that you have achieved this
goal?

A - ¢ How are you going to achieve this goal?
Aftainable ¢ Suggest ways you are going to make sure the
target is going to be achieved.
R- e Are the goals within your reach?
¢ Are you going to need any help or support?
Relevant ¢ Do you have the resources or the information
available to you? If not, where are you going to
get them from?e
T- + When are you going to begin this task
Timebound ¢ When do you hope to achieve this task?

¢ How much time will you have to put into this task in
order to be successful?




MUSIC SP - TOPIC 8

Unit 6 Introducing Music Recording
INTRODUCTION

You will record from audio sources such as acoustic instfruments, amplified instruments, electronic instruments and vocals. You will learn how to confrol the
input signals from real sound sources using gain and microphone placement. Once the tracks have been recorded successfully, you will mix these sounds
together into a finished recording using some basic processing such as reverb, chorus and EQ.

HEALTH AND SAFETY IN THE RECORDING STUDIO Types of microphones and their uses
. +  Dynamic : a microphone that generates it own power.
The key concepts in health and Safety * Condenser: A microphone that has an electrical charge therefore needs to
1. Hazardous: anything with the potential to cause harm. be supplied with power. They are also known as Capacitor microphones.

They are more sensitive to sound as the diaphragm does not have to drive a

2. Procedures in the event of an emergency: Fire evacuation, coil making it lighter .

registrations, regulations, meeting point locations.
3. Long-term threat: repetitive strain injury, degradation * Dynamic:
(electrical wires and electronic equipment, studio desk, hard | .
disk recorders and apple computers) and psychological
issues.
Short-term threats: Electrical, trips, hearing
Legislation: health and safety at work, EC directives on
repetitive strain injuries; VDU, keyboard use.

Good where there are loud levels of sound, such as close
drums, amplifiers and loud singers.
* Used a lot for kick drum, snare drum and Toms.
* Used for trumpet, saxophone in loud conditions, small
rooms or bands.
* Good for guitar amplification.
The potential hazards in a recording studio: *  Good for live vocals.
l.  Trailing cables
Il.  Hectrical equipment
. Consumables (food and liquids) pressure levels.

IV. Personal equipment (bags. books. and chairs) * Used for stereo or ambient recording and drum overheads.
V. Proceduresin the event of an emergency:in the eventofan |« Good for instrumental recording to capture the full range of sound.
emergency clearly defined procedures and protocols need «  Acoustic, classical guitar.

fo be in effect. Orderly evacuation procedures through the * Recording vocals to capture the maximum frequency range and
designated exits. Contact of the building health and safety quality of sound.

representative is also important. Ensure the recording
engineer in charge knows where everyone is. That sound

engineer needs fo know your whereabouts in the recording
studio.

o

* Condenser:
* They need careful handling and don’t always survive high sound




Questions on Microphones

Before selecting a microphone what are the 4 things you should find
out about it?

Qi.

Q2.  Write what the following musical words and phrases mean in regard

to the use of microphones.

Pick up pattern:

Frequency response:

Sensitivity:

Q3.  What are the 2 main types of microphones?

1.

BEFORE YOU RECORD

Have you completed the following?

Evidence 1: Prep before/during + after/Schedule of things to be done.
Evidence 2: Musicians Availability/ To be used

Evidence 3: Microphone choice

Evidence 4: Microphone Connection diagram

Evidence 5: Equipment list (detailed)(Microphones, Cables, Stands, DI Boxes,
Computer, Mixing desk, Monitors, Amplifiers, Headphones and any other
auxiliary equipment needed for the task)

Evidence 6: Planning the Recording Time

Evidence 7: Risk Assessment Safety Policy/ Health and Safety to be
considered

Evidence 8: Routine Safety Checklist

HOW AM | MARKED?

2A.D1 analyse and state why certain equipment choices should be made,
for instance weighing up the pros and cons of one microphone type over
another or making a recording with or without a pop shield.

2B.D2 If problems have arisen learners will have reacted quickly and
effectively. The multi-track recording will have no obvious issues and be
recorded using effective microphone placement.

2B.D3 The final mix will be sophisticated, with a good balance, placement,
EQ and intelligent use of effects.
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